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Overweight

Skistar's all-inclusive downhill skiing package and market position make
them the most prominent actor on the Scandinavian market. The SkiPass
market dominance of Skistar has enabled the company to increase its
prices continuously at an average rate of 3.5% per annum since 2014. An
ongoing housing capacity increase of 19.8% to meet rising demand in
conjunction with the building of an airport connected to their primary
Scandinavian resorts will allow Skistar to scale up their sales significantly
as the pandemic worry clears up gradually until 2022E. The market has
overestimated the negative impact of the pandemic on the Skistar
business, which will lead to a multiple expansion by the 2022E annual
report. The expected increase in sales will get boosted by the projected
2.0% real annual price increase, resulting in a sales CAGR of 14.5%
between 2020 and 2022E. Furthermore, the Skistar profitability and
29.9% net income CAGR from 2020-2022E justifies the target P/E ratio of
22.0x. Consequently, a target price of SEK 142.4 is implied, indicating a
potential upside of 23.6% by 2022E.

Key takeaways

▪ Key drivers and pricing power resulting in a 14.5% sales CAGR: The
amount of ski days within the company is projected to grow with a
CAGR of 11.5% between 2020 and 2022E, which will have a major
impact on the sales. The sales will get an additional boost, realizing a
CAGR of 14.5% until 2022E as the trend of increasing prices is
expected to continue at a rate of 2.0% above inflation per
annum. Skistar´s undisputed market dominance and pricing power is
expected to persevere for the foreseeable future as the company
holds ownership of the biggest resorts on the most coveted
mountains in the Scandinavian region, which protects the business
from the establishment of competitors.

▪ Airport establishment and a 7.7% capacity increase to meet demand:
Skistar co-owns a newly constructed airport, located in connection to
their flagship resorts. The airport is projected to fly 40 000 passengers
in 2021 and 200 000 by 2025E. Between 2020 and 2022E, Skistar's
housing capacity across their Scandinavian resorts is expected
to increase from 38 900 to 41 913 beds, an approximate increase
of 7.7%. The average seasonal occupancy rate is expected to recover
from the Covid-impacted 2020 low of 68.0% and rise to 80.0% by
2022E. The synergy between the airport establishment and the
increased capacity will be a major contributor to the forecasted 14.5%
sales CAGR until 2022E.

▪ Superior profitability of 15.3% by 2022E and an implied 23.6% upside:
The forward-looking target P/E ratio of 17.8x for 2022E is lower than
the 28.6x peer average. Furthermore, the company record of double-
digit profitability and the expected 2022E profit margin of 15.3% is
significantly higher than the peer average of 8.5%. Finally, the 29.9%
CAGR of Skistar's estimated net income between 2020 and 2022E is
the second highest out of the peers. Hence, the P/E multiple of 22.0x
for the 2022E target year is justified, which implies a share price of SEK
142.4, indicating a 23.6% upside.

Skistar – the Scandinavian downhill skiing phenomenon

SEK 142.4

SEK 101.8

Target Price

Current Price
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(SKIS B)

About Skistar

Skistar AB (“Skistar”) is a Swedish leisure and
tourism company, operating the five largest
downhill skiing-resorts in the Nordics. Skistar’s
market dominance is illustrated by its 41.0%
market share within Scandinavia and majority
market share in Sweden.

Market Data, SEK

Exchange Mid Cap Stockholm

Shares (mn) 74.7

MCAP (mn) 8 608.7

EV (mn) 11 125.2

Key Metrics 20A 21E 22E

EV/EBIT 25.6 19.7 15.6

ND/EBITDA 3.4 3.5 3.5

EV/EBITDA 13.2 12.7 10.1

P/B 3.2 2.5 2.4

P/S 3.4 3.2 2.5

Curr. P/E 27.8 20.8 16.5
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Forecast, SEKmn 20A 21E 22E

Total revenue 2 361.6 2 470.2 3 134.8

Rev. growth -11.8% 4.6% 26.9%

Gross Profit 2 131.6 2 233.2 2 827.7

Gross Margin 88.6 % 89.8 % 89.6 %

EBITDA 767.6 795.0 1 005.6

EBITDA Margin 32.5 % 32.2 % 32.1 %

EBIT 394.6 513.3 650.7

EBIT Margin 16.7 % 20.9 % 20.8%
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Investment thesis

High barriers of entry and the pricing power of Skistar, 2.0% increase per annum expected
Skistar controls some of the most coveted alpine mountains in the Nordic region, such as Trysil,
Sälen, and Åre. In 2020, Skistar's SkiPass market share in Sweden was 53.0%, 29.0% in Norway,
and 41.0% for the entirety of Scandinavia1. A significant financial value driver for Skistar is
their pricing power. The company has managed to increase its SkiPass prices by an average of
3.5% per year since 20142. The high entry barriers of the downhill skiing industry and the
natural scarcity of skiable mountains protect Skistar from the establishment of new
competitors. For the estimated years, Skistar's ability to continuously raise prices is expected to
continue at a rate of 2.0% above inflation per annum. The pricing power is one of the most
outstanding value drivers for the company. At the same time, the company has managed to
increase the quantity of sold SkiPasses consistently. For the estimated years, the company will
continue to do so as more disposable beds will enable the company to house more skiers. In
2019, the total number of ski days within the company was 5.8mn, which is expected to grow to
an estimated 6.4mn for 2022E.

Airport establishment and 7.7% extra housing by 2022E will drive additional SkiPass sales
With an average Capex of 19.5% of total sales between 2017-2019, Skistar has invested heavily
in several housing projects that will add 7 700 beds to their current 38 900 beds between
2021E-2024E. The increment of beds and the 7.7% expected capacity increase by 2022E at
Skistar´s Nordic resorts will allow the company to meet rising demand from Scandinavia and
internationally. Furthermore, with the ultimate goal of attracting the potential international
customer base, Skistar co-owns the Scandinavian Mountains airport that opened in 2019. The
airport is strategically located in connection to Skistar's most prominent skiing destinations,
Trysil and Sälen. In cooperation with SAS and TUI, traveling routes from Copenhagen, London,
Gothenburg, and Stockholm have been established. The company projects that around 40 000
people will travel through the airport in 2021E and an additional 40 000 more per year until
2025E. The improvement of international traveling routes, and a 19.8% total increase in the
number of disposable beds untill 2024E will allow Skistar to scale up their SkiPass sales.

Housing occupancy rate increasing to 80.0% and value driver synergy
Since the year of 2014, the average occupancy rate at Skistar´s skiing-resort locations
has been approximately 78.0% throughout the 125-day winter season. For the Covid-impacted
year of 2020, the occupancy rate was as low as 68.0%. The occupancy rate is expected to
recover as the sales-driving projects come to fruition through the increased demand and reach a
level of 80.0% by 2022E. To summarize, the demand is expected to increase through the
domestic travel trends and the airport customer funnel. The rising demand will be satisfied
through the housing capacity increase, which will enable the company to house more customers
and therefore sell more SkiPasses. This will result in the occupancy rate recovering after the
pandemic and reaching new highs of 80.0%.

Risk assessment and the Covid pandemic
The most significant risk for Skistar is that of a revenue decrease caused by Covid-19 for the
upcoming skiing season through governmental regulations. However, the Swedish skiing resort
organization (SLAO) has communicated that Sweden's skiing resorts will be open for the
upcoming season. On the same topic, the company management recently released a statement
regarding their plans for the months to come. Through this line of communcation it has been
clarified that they plan to keep their slopes open, with well-adjusted operations and safety being
the top priority.

1Skistar, Årsstämma 2020
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The downhill skiing phenomenon
Founded in 1975, SkiStar AB is a Swedish leisure, tourism, property, and retail company, listed
on the Nasdaq Stockholm stock exchange. The primary source of revenue derives from the
segments SkiPasses, accommodation, ski schools, and rental services. In a successful
international expansion attempt back in 2016, Skistar acquired a majority ownership stake in St
Johannes, a ski resort in the Alps. The investment was worth a reported EUR 10.0mn for a
68.0% stake in the company that operates the mountain resort.2

Destination portfolio and Capital expenditure
Skistar's destinations portfolio consists of Sälen, Åre, Vemdalen, Hammarbytoppen (Sweden),
Hemsedal, Trysil (Norway), and St Johannes (Austria). For the period 2017-2020, Skistar has had
an average yearly CapEx amounting to 19.5% of the total revenue.3 It is part of the company's
strategy to invest in properties as it is one of the main drivers of increment in shareholder value.
Despite the recent halt in investments, with the purpose of staying economically sustainable
throughout the pandemic, the 2020 Capex was SEK 366.0mn and constituted
of investments in 98 apartments, the Skilodge in Hundfjället with 158 double rooms as well as
general improvements to existing properties. Skistar's ambition is to expand further within the
accomodation segment in the future.

Seasonal diversification for the future
The company offers a broad range of leisure activities during summer, such as hiking and
downhill mountain biking. This enables Skistar to generate cash flow from a secondary source of
income, regardless of how favorable the winter conditions have been. With summer activities,
Skistar's seasonal dependency is not as significant as it used to be. Furthermore, the pandemic
has accelerated the positive trend in domestic vacationing. In order to meet the rising demand
the company has recently announced the launch of a new business concept for summer
activities in three locations – Trysil, Sälen, and Åre. The initiative includes hiking camps, fishing
trips, paddle tournaments, and several other vacation forms, all focused on health and nature.
According to the CEO, the concept is expected to bring in revenues exceeding SEK 150.0mn in
2023E and increase the number of rented beds per summer-season by 75 000, a 3x increase.4

Revenue distribution and remarkable assets
The revenue generated by SkiPass sales was 52.0% of the total revenue in 2019/20, 19.0%
derived from the development, management, and sale of properties. For instance, the airport is
a property asset that will enable people living in the southern parts of Scandinavia and the
United Kingdom to travel faster and more comfortably to Skistar’s destinations. Skistar´s lodging
assets amounted to SEK 1060.0mn in 2020. The company also owns 5.4mn square meters of
land. The management believes that approximately 50.0% of the land can be converted and
sold as plots. The land was purchased a long time ago for a low acquisition value, therefore,
there is no current valuation on these land assets. However, In 2019, eight plots were sold in
Åre and Sälen for an average price of SEK 3.3mn, in 2018, 53 properties were sold for an
average price of SEK 1.7mn.5

Overview of the company

2SVD, ”Skistar köper anläggning I österrikiska alperna” 
3Market screener, “Skistar Financials ”
4SVD, “Hemester får Skistar att satsa på sommaren” 
5Skistar, “Exploateringtillgångar”
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Overview of the market

The Swedish SkiPass market
The primary source of revenue for Skistar is the sale of SkiPasses, which is the most
fundamental part of the Skistar business model as customers must purchase SkiPasses to access
the lifts and slopes. As of 2020, the company had a 53.0% market share on the Swedish SkiPass
market. The revenue from the sale of SkiPasses was SEK 1.3B, which made up 52.0% of Skistar's
total revenue. The underlying market had a CAGR of 7.1% between 2014 and 2019 – an
aggregate growth of 50.9% for the period. For 2019, the value of the SkiPass market in Sweden
was SEK 1.7bn.6 Other revenue sources such as accommodation, ski rentals, and ski schools are
heavily connected to the sale of SkiPasses. An increase in SkiPass sales will also increase the
revenue from the other business segments. The all-inclusive package of Skistar has created a
very successful internal synergy between the different segments.

The impact of the pandemic and the future of the underlying market
The steep decline in 2020's sales is a result of the Covid-pandemic, which forced Skistar to shut
down their operations in April. Before the shutdown, SLAO reported that the Swedish downhill
skiing market was headed towards a record year. The demand for lodging is back to traditional
levels for the 2020/21 ski-season, despite the circumstances.7 The projected estimates of the
underlying market growth are less extensive than previously recorded years. With a projected
CAGR of 3.7% between 2022E and 2026E, the market will reach a value exceeding SEK 2.4b in
2025E. Skistar is a majority shareholder on the Swedish market, therefore, the projected growth
of the underlying market will have a massive impact on the growth of Skistar if their market
share is to stay the same. The projected CAGR of the market is conservative compared to
previous years, even more so with consideration for the positive domestic travel trends and the
ongoing projects of Skistar.

Market supremacy
Skistar is the largest downhill skiing company in Scandinavia and until 2016 this region is where
all of their revenue derived from. Acquiring a majority ownership stake in a minor skiing resort
in the Austrian alps was the first Skistar venture outside of Scandinavia. Skistar´s organic growth
is largely generated through the internal synergies between the different business
segments, this has always been and will always be a significant value driver for Skistar.
Furthermore, Skistar is very active in their efforts to expand within their different business
segments. One example is the establishment of the summer leisure activities concept. The
market for summer leisure activities is one that turned out to be lucrative during the pandemic.
According to Skistar´s CEO, Stefan Sjöstrand, Skistar will further their commitment to summer
vacations and activities in Sweden and Norway for the years to come. For the upcoming season,
Skistar has announced their most significant summer project yet, launching the SkiStar Sports &
Adventures concept.

6SLAO, “Branschrapport 2019/20”
7Avanza, ”Rekordsäsong förutspås för de Svenska fjällen”

Source: SLAO, Skistar

Swedish SkiPass Market (SkiStar) 2015 2016 2017 2018 2019 2020 2021E 2022E 2023E 2024E 2025E 2026E

Market valuation Sweden(SEKm) 1300.0 1380.0 1468.0 1709.0 1738.0 1519.0 1589.0 2059.3 2234.3 2377.3 2424.9 2473.4

Underlying Market Growth 12.9% 6.2% 6.4% 16.4% 1.7% -13.0% 4.6% 29.6% 8.5% 6.4% 2.0% 2.0%

(Existing market Share) 51.0% 50.0% 50.0% 49.0% 50.0% 53.0% 53.0% 53.0% 53.0% 53.0% 53.0% 53.0%

(Acquired/lost market Shares) 2.0% -1.0% 0.0% -1.0% 1.0% 3.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
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Increasing housing capacity and a stable occupancy rate implies a 14.5% sales CAGR between
2020 and 2022E
The Skistar enterprise covers a vast spectrum of business ventures, with the overwhelming
majority being heavily related to downhill skiing. According to the 2019/2020 annual report,
93.0% of the total revenue comes from the operation of ski resorts. Historically, approximately
50.0% of the total revenue has consisted of SkiPass sales. The graph below shows the natural
correlation between SkiPass sales and sales within the non-primary business segments.

The second-largest Skistar business segment is accommodation rentals. As previously
mentioned, the quantity increment of disposable beds is set to satisfy the rising demand
and become one of the main value drivers for the forecasted years. Between the years of 2020
and 2022E, Skistar's housing capacity is estimated to increase with a CAGR
of 3.7%, corresponding to an average addition of 1 915 beds per annum. By the target year of
2022E, the newly established airport and the domestic travel trends will allow Skistar to
maintain an occupancy rate of 80.0% for the estimated years. As a consequence, the total
number of ski days per season for the company resorts is projected to grow from 5.8mn in
2019 to 6.4mn for 2022E. The increment in disposable beds and the projected post-Covid
recovery for the housing occupancy rate will create immense financial value as the company
will be enabled to house more skiers, and therefore sell more SkiPasses. The housing capacity
expansion in conjunction with the expected 80.0% occupancy rate by 2022E will result in a
major revenue increase. Historically, customers staying at Skistar’s accommodations have
purchased approximately 66.0% of all sold SkiPasses, this trend is expected to continue for the
estimated years.

The next value driver of sales is the company´s pricing power. Skistar´s market position
has enabled the company to increase prices continually. From 2014 and onwards,
a SkiPass has increased in price with an average of 3.5% per annum. Between 2021E and 2026E,
the prices are estimated to increase by approximately 2.0% above inflation per year -
further boosting the sales estimates. The increment in sold SkiPasses combined with the
estimated price increase will lead to a sales CAGR of 14.5% between 2020 and 2022E.

Financial forecast breakdown
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COGS expected to remain a minor expense, projected to grow in correlation with sales
The cost of goods sold for Skistar is expected to return to the approximate level of 2019 by
2021E and grow with a CAGR of 2.6% between 2022E and 2026E. Skistar´s primary source
of income has an insignificant connection to the COGS as the marginal cost of an additional
SkiPass is so low. The COGS are instead mainly related to sportings goods and skiing equipment,
sold and rented in the stores of Skistar. The store segment is expected to remain a consistent
but minor source of income for the forecasted years. Therefore, the COGS are expected to grow
in correlation with the revenue. The gross profit is expected to increase from 88.6% in 2020 to
89.6% by 2022E.

OPEX
Other external costs and an EBITDA margin of 31.9%
The largest operating expenditure of Skistar is other external costs. This cost includes everything
from marketing to facility maintenance. The other external costs are expected to increase as the
business recovers and expands after the pandemic. Therefore, a 26.0% cost increase between
the Covid-impacted year of 2020 and the subsequent year of 2021E is forecasted. Between
2022E and 2026E, a CAGR of 2.6% is estimated based on the expected company growth and the
relation between sales and other external costs. The EBITDA margin is expected to remain at
approximately 31.9% for the forecasted years.

Personnel costs expected to grow in correlation with sales
In 2020, the personnel costs declined due to the ski resorts' shutdown in April. However, in
September, all of the employees given short-term leave were brought back into employment as
the company expect to be fully operational, with certain adjustments to stay in line with the
Covid-regulations. As a relatively labour-intensive company, Skistar must employ additional
employees to support the projected business expansion. Subsequently, the personnel costs will
grow with a CAGR of approximately 7.2% between 2021E and 2026E. The increase in personnel
costs is expected to correlate with the sales growth, resulting in personnel costs of
approximately 26.4% of total sales between 2021E and 2026E.

Depreciations expected to remain stable
Skistar's yearly average depreciation costs between 2014 and 2019 were 10.4% of the total
revenue. When the revenue declined in 2020, the depreciation costs were 15.8% of the total
revenue. The depreciation costs are related to Skistar´s constant expansion in housing, land
facilities such as wires, electronics and machines like snow cannons. The depreciation cost
between 2021E and 2026E is estimated to be constant at around 11.6% of total sales, which
results in an approximate EBIT margin of 20.8% for the estimated years.
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Value drivers resulting in a profit margin of 15.4% between 2021E and 2026E
Skistar's interst income and interest expenses comes from interest-bearing securities, loans,
dividends, and bank funds. These are expected to increase as the business grows, with the
planned investments into capacity expansion etc. The low 14.5% EBT margin of 2020 has been
projected to recover from the Covid-impacted levels and then remain relatively consistent.
The interest-related estimates result in an EBT margin of 19.0%. The net income is expected to
increase with a CAGR of 7.2% between 2021E and 2026E as the presented value drivers come to
fruition. A profit margin recovery is projected as the business recovers after the pandemic, it is
estimated to remain at an approximate 15.4% between 2021E and 2026E.
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Comparable peer analysis justifies a P/E 22.0x target multiple
The 22.0x P/E multiple has been derived from a comparable peer analysis. Skistar is mainly
active on the Scandinavian market, with Sweden as its main stronghold. The domestic
competitors of Skistar are not public companies and therefore, not comparable in terms of
valuation. Consequently, the peer analysis was broadened to foreign alpine markets, outside of
Skistar´s main region, as well as other relevant substitute markets. The peer analysis established
three peers: Bergbahnen Engelberg-Trübsee-Titlis, Vail resorts, and Compagnie des Alpes. The
peer-based comparison justifies a target P/E multiple of 22.0x in 2022E, implying a target price
of SEK 142.4 and a potential upside of 23.6%.

Valuation

Profit margin recovering to 15.3% for 2022E - Outperforming the peer average
The forward-looking P/E multiple of 22.0x for 2022E is based on an assessment of Skistar's
profitability, size and expected earnings CAGR compared to the selected peers. Skistar's profit
margin of 11.9% for the last twelve months exceeds the peer table average significantly. Skistar
has managed to keep a double-digit profit margin since 2015. Simultaneously, the peers have
struggled to produce profit margins as impressive as Skistar's, both before and during the Covid
pandemic. The profit margin of Skistar reached all-time highs at levels above 19.2% for the year
2017/18. The future estimate is that the profit margin will stay relatively consistent, around
15.4% after a post-Covid recovery. With a target P/E multiple of 22.0x for the target year of
2022E, a 23.6% upside is implied.

Skistar is the second largest company out of the peers, indicating a valuation closer to the peer
average
Considering both market cap and sales, Skistar is the second biggest company out of the peers.
The total LTM revenue of Vail Resorts is approximately seven times Skistar´s. From the
perspective of size, Skistar deserves a lower valuation than Vail Resorts but higher than the
other peers. On the basis of this argument Skistar deserves to be valued closer to the peer
average.

Net income CAGR of 29.9% untill 2022E and peer valuation concluding in an implied
upside of 23.6%
Skistar’s projected earnings CAGR between 2020 and 2022E of 29.9% is the second-highest
among the comparable peers, second only to Vail Resorts. Considering the expected
performance of Skistar when put into perspective of the relative peer valuation, Skistar deserves
a P/E multiple of 22.0x, especially as it is significantly lower than the average of the peers. The
P/E multiple of 22.0x implies a stock price of SEK 142.4 and a potential upside of 23.6%.

Source: Bloomberg, Analyst estimates

Key Peers

Sekmn LTM 2022E

Company Market Cap P/E Profit Margin P/E Earnings CAGR 20-22E Profit Margin

Bergbahnen E.T.T 1 465.1 19.9x 12.2% 35.0x -23.7% 6.3%

Vail Resorts 94 191.2 233.2x 2.4% 41.9x 137.9% 12.5%

Compaigne des Alpes 4 652.2 10.2x 5.3% 8.8x 11.9% 6.6%

Average 33 436.2 87.8x 6.6% 28.6x 42.0% 8.5%

Median 4 652.2 19.9x 5.3% 35.0x 11.9% 6.6%

Skistar 8 608.7 30.0x 11.9% 17.8x 29.9% 15.3%
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ANDERS ÖRNULF, CFO
Anders holds a MSc in economics. Previous chief controller within the Preem
concern. Various leadership roles at Svenska Spel and ICA.
Ownership: 3 302 B shares

PETRA HALLEBRANT, Communications and Marketing manager
Petra holds a Bachelor of science degree in media and communications.
Experience from leading marketing roles within UNICEF Sweden, Telge Energi
and Rädda barnen. Previous general secretary at the Swedish UN-association.
Ownership: none

MATHIAS LINDSTRÖM, Commercial Director
Mathias holds a Bachelor's degree in economics. Previous Nordic marketing
manager at Fritidsresor as well as sales- and marketing manager at Langley
Travel.
Ownership: 15 774 B shares.

SOFIA ARNELL, Corporate lawyer, and Investor Relations
Main education and work experience: Bachelor's degree in law. Assistant and
lawyer at Advokatfirman Lindahl and Ramberg Advokater.
Holding: 1 000 B shares.

NICLAS SJÖGREN BERG, Operational Director
Main education and work experience: Holder of a marketing diploma at IHM.
Experience from several managerial positions within the Skistar concern.
Holding: 34 609 B shares.

LARS-GÖRAN DAHL, Property Development Director
Main education and work experience: MSc in economics. Business
Development Manager at Diös and Head of Riksbyggens commercial
enterprise in Sweden.
Holding: none

Management and board

STEFAN SJÖSTRAND, CEO
DIHM Market economist. Previously worked as Commercial digital marketer at
Ikea. Furthermore, he has had leadership roles within companies like Malaco,
Marabou, and OLW.

Ownership: 10 500 B shares.

9
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Management and board

LENA APLER, Board member, Chairman for the Audit Committee.
Owner and former CEO and Chairman of the board at Collector AB and 
Collector Bank. She is also a board member of Helichrysum Gruppen AB.
Ownership: 10 000 B shares.

SARA KARLSSON, Board member, member of the Remuneration Committee.
Chairman of the board of Killebäckstorp i Båstad AB, Wihlborgs Fastigheter AB, 
Backahill AB, and Destination Bjäre Holding AB.
Ownership: 18 287 420 Series B shares (23.3%).

FREDRIK PAULSSON, Board member, member of the Audit Committee.
CEO and board member of Kranpunkten Skandinavien AB, Ekhaga Utveckling 
AB, and Peab AB.
Ownership: 3 648 000 Class A shares and 15 284 978 Class B shares (24.2%).

GUNILLA RUDEBJER , Board member, member of the Audit Committee.
Former CFO of Scandic Hotels, Cision, Parks & Resorts Scandinavia, Mandator 
and TUI Nordic. Gunilla is also a board member of Ambea AB, NCAB Group AB, 
and Oriflame Holding AG.
Ownership: 400 B shares.

ANDERS SUNDSTRÖM, Board member
Previous board Chairman at Swedbank and KF. CEO of Folksam. Held several
ministerial posts and other political assignments. Anders is currently the 
Chairman of the Board of the following companies: Medicon Village Fastighets 
AB, NMI Group AB, Hedlunda Industri AB, Swedegas AB, Ekhaga Utveckling AB, 
and SCA.
Ownership: 5 000 B shares.

EIVOR ANDERSSON, Chairman of the board, Chairman of the Remuneration
Committee.
Former CEO for TUI Nordic and Ving Sverige AB. Currently a board member of
Mekonomen Group AB, AB Svenska Spel and First Camp AB.
Ownership: 9 000 B shares.

10
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Appendix

Financial forecast

Company: Skistar B Historicals Estimates

SEKm 2015 2016 2017 2018 2019 2020 2021E 2022E 2023E 2024E 2025E 2026E
Net sales 1 899.2 1 990.4 2 306.0 2 535.7 2 675.9 2 361.6 2 470.2 3 134.8 3 400.6 3 619.9 3 692.3 3 766.1
Other operating income 13.3 8.9 5.4 12.5 12.2 44.8 17.4 22.1 24.0 25.5 26.0 26.5
Revenue 1 912.5 1 999.3 2 311.4 2 548.2 2 688.1 2 406.4 2 487.6 3 156.9 3 424.6 3 645.4 3 718.3 3 792.7

COGS 171.4 208.0 208.7 272.4 292.0 274.8 254.4 329.2 357.1 380.1 387.7 395.4
Gross profit 1 741.1 1 791.3 2 102.7 2 275.8 2 396.1 2 131.6 2 233.2 2 827.7 3 067.5 3 265.3 3 330.6 3 397.2

OPEX

Other external costs 615.6 606.7 666.5 722.5 766.9 663.2 728.8 924.9 1 003.3 1 068.0 1 089.4 1 111.2
Personnel costs 517.1 543.9 612.9 652.5 703.5 632.3 658.4 832.6 898.8 955.9 979.2 1 000.2
Other Operating Expenses 27.8 37.5 111.8 44.4 55.4 71.3 61.9 78.5 85.2 90.7 92.5 94.4

Equity in earnings of joint ventures 1.9 8.2 38.0 8.5 6.8 2.7 11.0 13.9 15.1 16.1 16.4 16.7

(Gain)/Loss on sale of business 41.0
EBITDA 578.8 652.5 749.6 864.9 877.1 767.6 795.0 1 005.6 1 095.2 1 166.7 1 185.9 1 208.2

Depreciation 208.2 213.3 235.8 254.0 273.4 373.3 279.7 355.0 385.1 409.9 418.1 426.5
EBIT 370.6 439.2 513.8 610.9 603.8 394.3 515.3 650.7 710.2 756.8 767.8 781.7

Interest Income 7.9 7.7 13.1 55.3 49.0 46.7 30.3 38.4 41.7 44.4 45.3 46.2

Interest Expenses 55.5 61.2 49.1 79.5 99.6 91.0 77.6 98.4 106.8 113.6 115.9 118.2
EBT 322.9 385.7 477.7 586.6 553.2 350.0 468.0 590.7 645.1 687.6 697.2 709.7

Tax Expense 74.3 79.5 91.0 100.3 92.5 63.3 84.7 106.9 116.7 124.4 126.2 128.4
Marginal Tax Rate 23% 21% 19% 17% 17% 18% 18% 18% 18% 18% 18% 18%

Net Income 248.6 306.2 386.7 486.4 460.7 286.7 383.3 483.8 528.3 563.1 571.0 581.2
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Earnings growth and profit margin.
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Peer Table

Underlying market table

Sources

1Skistar, “årsstämma 2020” https://www.skistar.com/globalassets/ retrieved 2020-11-15

2SVD, ”Skistar köper anläggning I österrikiska alperna” https://www.svd.se/Skistar, retrieved 2020-11-20

3Market screener, “Skistar Financials ” https://www.marketscreener.com/quote/stock/SKISTAR-AB, retrieved 2020-11-16

4SVD, “Hemester får Skistar att satsa på sommaren” https://www.svd.se/hemester-far-skistar-att-satsa-pa-sommaren retrieved 2020-11-20 

5Skistar, “Exploateringtillgångar” https://www.skistar.com/sv/corporate/om-skistar/var-verksamhet/exploatering/ retrieved 2020-11-15

6SLAO, “Branschrapport 2019/20” https://www.slao.se/content/uploads/2020/06/Branschrapport-2019.20.pdf  retrieved 2020-11-22

7Avanza, ”Rekordsäsong förutspås för de Svenska fjällen” https://www.avanza.se/placera/telegram/2020/10/14/skistar-rekordsasong-forutspas-for-de-svenska-fjallen-sr.html
retrieved 2020-11-10

8Freeride, “8 stora norska skidorter inleder samarbete, förhoppningen är ett gemensamt liftkort”
https://www.freeride.se/8-stora-norska-skidorter-inleder-samarbete-forhoppningen-ar-ett-gemensamt-liftkort/ retrieved 2020-12-01
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Scandinavian housing capacity increase.

Total beds Average seasonal occupancy rate

SE Market: SkiPass (SkiStar) 2015 2016 2017 2018 2019 2020 2021E 2022E 2023E 2024E 2025E 2026E

Market Valuation (SE) 1300.0 1380.0 1468.0 1709.0 1738.0 1519.0 1589.0 2059.3 2234.3 2377.3 2424.9 2473.4

Underlying Market Growth 12.9% 6.2% 6.4% 16.4% 1.7% -13.0% 4.6% 29.6% 8.5% 6.4% 2.0% 2.0%

(Existing Market Share) 51.0% 50.0% 50.0% 49.0% 50.0% 53.0% 53.0% 53.0% 53.0% 53.0% 53.0% 53.0%

(Acquired/Lost Market Shares) 2.0% -1.0% 0.0% -1.0% 1.0% 3.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%

Key Peers

Sekmn LTM 2022E

Company Market Cap P/E Profit Margin P/E Earnings CAGR 20-22E Profit Margin

Bergbahnen E.T.T 1 465.1 19.9x 12.2% 35.0x -23.7% 6.3%

Vail Resorts 94 191.2 233.2x 2.4% 41.9x 137.9% 12.5%

Compaigne des Alpes 4 652.2 10.2x 5.3% 8.8x 11.9% 6.6%

Average 33 436.2 87.8x 6.6% 28.6x 42.0% 8.5%

Median 4 652.2 19.9x 5.3% 35.0x 11.9% 6.6%

Skistar 8 608.7 30.0x 11.9% 15.7x 29.9% 15.3%
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